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City street furniture plan |
could require makeover

Council moves
to reconsider; -
judicial setback
also possible

BY ANNE MICHAUD

The Bloomberg Administra-
tion’s much-touted street furniture
plan is running into significant ob-
stacles which could, over the next
several weeks, send the $1 billion
deal back to square one.

Early next month, City Council
will reconsider its vote to allow the
administration to contract for ad-
vertising space on bus shelters,
newsstands and public toilets—so-
called street furniture. Momentum
is building against the project: At
least nine council members who
voted in favor of the agreement in
October 2003 now oppose it.

Court ruling in June

By early June, a State Supreme
Court judge is expected to rule on

Both the City Council vote and
the judge’s ruling have the potential
to force city officials to go back and

a lawsuit filed by the

rewrite the bid speci-

Newsstand Opera- fications, delaying a
tors Associa}Zion, omoﬂn contract by mo):lth%.
which has delayed Robert Bookman,
the contract by at VEmnEs a lobbyist and lawyer
least 18 months. In- representing the
siders anticipate that | THE FURNITURE newsstand operators,
the judge will say the | 20 public toilets says it would be best
deal runs afoul of [@300newsstands for the city to write
handicapped access |- . his clients out of the
laws. -3,300_.!_7?"557}‘3&‘?_73 contract and move
The city hopes to forward with bus
sell the rights to ad- | THE BIDDERS shelters and public
vertise on street-side | M JC Decaux toilets. His says the
structures  in  ex- [y oo T city would hurt itself
change for a share of [t by appealing an ad-
the profits, estimated .CkaTChﬂ‘ﬂ?‘lf?[ __________ verse court ruling.
at $350 million over | @ Cemusa 3 “There is a practi-
20  years:  The [rtvrrmmr—mrerme cal response and a
Bloomberg adminis- W Van Wagner Outdoor dogmatic response,”

tration envisions a

he says. “I don’t know

fleet of modern, European-looking ~ which way they'll go.”

booths to glamorize city streets for
tourists and, possibly, the 2012
Olympic Games.

The controversy involves sever-
al hundred newsstands. The city

wants to replace them with uni-

form structures, moving some to |

better accommodate pedestrian
traffic. The administration claims
that only a handful would be
moved, but Mr. Bookman esti-
mates that some 60 or more would
have to relocate or would go out of
business.

The contract would give a single
large advertiser the right to replace
the city’s often ramshackle news-
stands. The former owners would
become tenants in the new struc-
tures, but wouldn’t pay any rent.

Former Mayor Rudy Giuliani
abandoned a similar plan. Mayor
Michael Bloomberg hoped to dis-
play his business acumen by com-
pleting the project in time for a
February 2005 visit by Internation-
al Olympics Committee judges.
That didn’t happen.

5 companies competing

During two days early th
month, the five companies conr
peting for the contract to build t}
sheds and sell advertising on the:
presented their architectural an
financial proposals to a city D¢
partment of Transportation pane
The contract is so big that Vi:
com’s co-president, Les Moonve
sat in on his company’s present:
tion. New York City marketin
chief Joseph Perello attended tk
presentations.

When the City Cotincil authos
ized the city to enter into a stre
furniture contract in October 200:
only three of the council’s 51 merr
bers voted against it, including H:
ram Monserrate, D-Queens. Bt
he says the council is more skept:
cal these days.

“Clearly, we understand th:
the concerns of the newsstan
owners have not been met,” sa)
Mr. Monserrate. “No one’s sayin
the administration shouldn’t see
to generate revenue for this cit

. but we cannot do it at the expens

of the little guy. This speaks to hor
the administration has dealt wit
mom and pop shops throughot
the city.” B



